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AT A GLANCE

WE ACT TODAY WITH TOMORROW IN MIND.

•  SuSTAINAbLE SOLuTIONS 
CONTINuOuS INCREASE IN THE SHARE OF  
SuSTAINAbLE PRODuCTS

•  ENERGY 
3 % ANNuAL REDuCTION IN ENERGY  
CONSuMPTION PER TONNE OF FINISHED PRODuCT 

•  ECONOMIC PERFORMANCE 
ACHIEVING OPERATING PROFIT (EbIT) AbOVE 10 % 
OF NET SALES

•  PEOPLE AND COMMuNITIES 
CONTINuED SuPPORT OF LOCAL CuLTuRAL, 
SPORTS AND SOCIAL PROJECTS

•  OCCuPATIONAL SAFETY  
NO ACCIDENTS AT WORK

•  WATER/WASTE 
3 % ANNuAL REDuCTION IN WASTE GENERATED 
PER TONNE OF FINISHED PRODuCT 
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Sustainability is important to us. It is a topic that we do not perceive as a promise, but as a responsibility. That  
is why we have set ourselves ambitious targets, which we pursue with enthusiasm and meet with determination.

On the subject of sustainability, you prefer to let actions speak louder than words?
We do too.

See for yourself!
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Our Mission 

OUR MISSION

WHO WE ARE  
AND WHAT WE DO

We develop and produce building construction chemicals for the bonding of ceramics and floor 
coverings for the professional user.
SCHÖNOX products are available in more than 20 European countries and in North America.  
At our site in Rosendahl we employ approximately 340 employees.

OUR PORTFOLIO – OUR COMPETENCE

SCHÖNOX GmbH is a subsidiary of Sika AG and part of the  
Sika Area Germany.

CEMENT PRODuCTS

TILE ADHESIVES, GROuTS,
FLOOR LEVELLING COMPOuNDS, WATERPROOF  
MEMbRANES, WALL LEVELLING COMPOuNDS 

GYPSuM bASED SOLuTIONS

SELF-LEVELLING COMPOuNDS, 
FLOOR LEVELLING COMPOuNDS  
FILLERS

DISPERSION bASED PRODuCTS

FLOOR COVERING ADHESIVES, PRIMERS, 
WATERPROOF MEMbRANES, TILE ADHESIVES,
WALL ADHESIVES, SEALANTS

REACTIVE SYSTEMS

EPOXY GROuTS, PARQuET ADHESIVES,  
ASSEMbLY MASTICS, PRIMERS, 
SEALANTS



3
SuSTAINAbILITY

Our Mission

TILE SETTERS

PAINTERS 

PARQUET LAYERS

FLOOR LAYERS

OuR COMMITMENT: 
We want to make your  
working life better every day

THIS MEANS: 
•  EASIER
•  MORE ECONOMICAL
•  FASTER
•  MORE EFFICIENT
•  MINIMAL IMPACT ON HEALTH
•  RESOuRCE EFFICIENT

OUR CUSTOMERS
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What does sustainability mean to us?  

A DAILY CHALLENGE, WHICH FOR uS SPECIFICALLY MEANS:

•  SECuRING THE LONG-TERM ECONOMIC SuCCESS OF OuR COMPANY 
•  KEEPING ENVIRONMENTAL IMPACT TO A MINIMuM
•  ENSuRING THE WELFARE OF OuR EMPLOYEES AND ACTIVELY 

 DEMONSTRATING OuR SOCIAL RESPONSIbILITY.”
Helmut Twilfer, Managing Director

“FOR A COMPANY, SuSTAINAbILITY 
MEANS A bALANCE bETWEEN  
THE THREE PS: “PEOPLE, PROFIT, 
PLANET”. TO bE VIAbLE IN THE 
 FuTuRE, A COMPANY CANNOT 
 IGNORE ANY ONE OF THESE SOCIAL, 
ECONOMIC OR ECOLOGICAL KEY 
DIMENSIONS. 

WHAT DOES  
SuSTAINAbILITY  
MEAN TO uS? 

SUSTAINABILITY AT SCHÖNOX
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Sustainability Targets   

SuSTAINAbILITY  
TARGETS
Together with internal and external stakeholders, six target indicators have 
been defined to cover the economic, ecological and social aspects.

SUSTAINABLE SOLUTIONS

OUR TARGET:
CONTINuOuS INCREASE IN  
THE SHARE OF SuSTAINAbLE 
PRODuCTS

ENERGY

OUR TARGET:
3 % ANNuAL REDuCTION IN 
ENERGY CONSuMPTION PER 
TONNE OF FINISHED PRODuCT 

ECONOMIC PERFORMANCE

OUR TARGET:
TO ACHIEVE AN OPERATING PROFIT 
(EbIT) AbOVE 10% OF NET SALES

OCCUPATIONAL SAFETY

OUR TARGET:
NO ACCIDENTS AT WORK

PEOPLE AND COMMUNITIES

OUR TARGET:
CONTINuED SuPPORT OF LOCAL 
CuLTuRAL, SPORTS AND SOCIAL 
PROJECTS

WATER/WASTE

OUR TARGET:
3 % ANNuAL REDuCTION IN 
WASTE GENERATED PER TONNE  
OF FINISHED PRODuCT 

MORE VALuE

LESS IMPACT
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Sustainable Solutions 

SUSTAINABLE SOLUTIONS

INNOVATIVE 
TECHNOLOGIES 
WITH ECOLOGICAL 
STANDARDS
by continually developing our quality products, systems  
and services, we reduce the environmental impact of our 
 products throughout their entire life cycle – for our future.

OuR TARGET: 

CONTINuOuS  
INCREASE IN THE 
SHARE OF  
SuSTAINAbLE  
PRODuCTS

USE OF ECOLOGICAL RAW MATERIALS
All raw materials used are tested in advance by means of 
internally defined processes and criteria with regard to their 
hazard potential and their sustainable properties. An ensuing 
list of so-called “banned substances” classifies the knockout 
criteria for raw materials. Our standards go far beyond the 
specified legal standards. If there is only a slight indication 
that raw materials may pose a possible risk to humans or  
to the environment, they are replaced by other, more 
 environmentally friendly materials. We use a large number  
of recyclable or natural materials for binding agents and  
filler materials. We have, for example, successfully replaced 
cement (the manufacture of which requires a lot of energy 
and results in high CO2 emissions) with predominantly recycled 
materials, such as special gypsum.

“OuR GuIDING PRINCIPLE FOR NEW AND FuRTHER DEVELOPMENTS IS  
CHARACTERISED bY INNOVATIVE AND SuSTAINAbLE SOLuTIONS WHICH  
PROVIDE ADDED VALuE FOR OuR CuSTOMERS.”
Wolfgang börsting
R&D Manager Global Technology Center Rosendahl & Antony

•  96 % OF OuR PRODuCTS ARE 
AT LEAST EC1PLuS CERTIFIED

•  OVER 90 % OF SALES ARE 
 GENERATED FROM THESE  
LOW-EMISSION PRODuCTS
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Sustainable Solutions   

INCREASED EFFICIENCY ON THE 
CONSTRUCTION SITE 
We develop products which, thanks  
to their low consumption and fast 
application, create more efficiency on 
the construction site, thus reducing 
labour and ultimately costs. In addition, 
we offer our customers innovative 
solutions which effectively support the 
efficiency and durability of interior 
decoration. This enables us to create 
economic and environmental added value.

LESS INDOOR AIR POLLUTION AS A RESULT OF  
LOW-EMISSION PRODUCTS
As people spend more than 80% of their time indoors  
today, unpolluted air is an absolute prerequisite. All building 
materials release volatile organic compounds (VOCs) into  
the environment. Therefore, we pay careful attention to 
emission behavior when selecting raw materials and 
 developing products. As a member of the GEV, (Association 
for the Control of Emissions in Products for Flooring Installation, 
Adhesives and building Materials), we offer a wide range of 
low-emission products according to EMICODE®. With EC1  
and EC1PLuS we specifically aim to comply with the strictest 
EMICODE emission categories. A number of products for the 
German market have been granted the better-known “blue 
Angel” eco-label, in addition to EMICODE®. Furthermore, some 
products which are distributed in Europe have additional 
national emissions labels. Products in Scandinavia are also  
M1 certified. In France and belgium the products meet the 
national VOC criteria for low-emission behaviour.

SUSTAINABLE CONSTRUCTION
We are a member of the DGNb (German 
Sustainable building Council) and support 
initiatives and development for 
 sustainable building projects in Germany. 

PRODUCT EXAMPLE: SCHÖNOX Q8
The sustainability concept of SCHÖNOX 
Q8 goes beyond the use of approx.  
50 % sustainable raw materials in  
the product. The use of lightweight 
aggregate products ensures that 
although the individual packaging, 
weighing 15 kg, is considerably lighter,  
it covers just as large a surface area as  
a conventional 25 kg container. This 
makes the product easier to carry and 
results in lower CO2 emissions during 
transportation. The fast and simple 
application all adds up to an all-round 
ecological advantage. 

DEVELOPMENT OF HEALTH-FRIENDLY 
FLOOR LAYING SYSTEMS 
Application while standing, as well as 
the use of special SCHÖNOX equipment, 
not only facilitates application but 
reduces physical exertion to a minimum. 
The roller adhesive, SCHÖNOX iFLOOR®, 
which is easily applied with a roller while 
standing, is a prime example. Moreover 
we offer a wide range of pumpable 
filling compounds and sprayable wall 
levelling compounds.

Source: “Agrob buchtal”
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Energy 

ENERGY

SAVINGS IN THE ENTIRE 
VALuE-ADDED CHAIN

OuR TARGET: 

3 % ANNuAL  
REDuCTION IN ENERGY 
CONSuMPTION PER 
TONNE OF FINISHED 
PRODuCT 

“bY IMPLEMENTING PRODuCTION INTEGRATED MEASuRES, 
OuR GOAL IS TO MINIMISE THE uSE OF RESOuRCES TO A 
LEVEL WHICH WILL bE SuSTAINAbLE FOR THE ENVIRONMENT 
LONG-TERM.” 

 
Thomas Nürenberg
Plant Manager

BUILDING ENERGY MANAGEMENT
Our main energy sources are gas and electricity. Gas is 
required for the heating of all buildings and also for processing 
heat for the manufacture of flooring adhesives. Savings in 
heating energy have been achieved in recent years, for example, 
by installing new air curtain technology and inflatable dock 
shelters in the loading area of our logistics centre, as well as 
the optimisation of heating controls in our production and 
warehouse facilities.
We have been able to reduce electricity consumption in the 
buildings by implementing an intelligent cooling water system 
in adhesive production, optimising lighting controls in 
production and warehouse buildings, as well as targeted use 
of energy-efficient lighting equipment.

For several years now there has been an interdisciplinary energy team that 
identifies opportunities for energy savings and oversees the implementation  
of planned measures. Employees, suppliers and customers are all involved in 
the generation of ideas. We can thus guarantee energy efficiency and a careful 
handling of resources.

Gas consumption in kWh per m3 of building volume

Gas consumption in kWh per m3 of building volume

 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Target (2014–2018)

3 % annual reduction 

24.0 kWh/m3 to 21.3 kWh/m3

Current consumption kWh/t of product

Power consumption in kWh per tonne of product 

 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Target (2014–2018) 

3% annual reduction 

23.2 kwh/t to 20.9 kWh/t 
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Energy 

ENERGY SAVING CONTROL SYSTEMS 
The use of a monitoring network with 
online energy consumption data 
acquisition allows us to continuously 
monitor our key energy consumers. 
Deviations in the consumption of heating 
energy and electricity can thus be 
determined and potential improvements 
identified. Through the separation of our 
compressed air networks into high and 
low pressure, we have been able to 
significantly and sustainably lower the 
power consumption for compressed air 
generation. The density of the air in the 
system is checked at regular inspection 
intervals. Any leaks which are discovered 
are eliminated by a maintenance and 
repair team. All these measures 
contribute to a significant reduction in 
our total electricity consumption..

ELECTRIC VEHICLE FOR WORKS 
TRANSPORT
An electric vehicle has completed the 
vehicle fleet at SCHÖNOX since 2013.  
In addition, new series of vehicles or 
vehicles with lower engine performance 
are used and as a result, our entire fleet 
has reduced CO2 emissions.

ISO 50001 CERTIFICATION FOR OUR 
ENERGY MANAGEMENT 
The certification of our energy 
 management testifies that our efforts 
in terms of potential energy savings 
have been examined and confirmed by 
an independent body.

IMPROVED TRANSPORT ROUTES
We have been using combined methods 
of transport for some years now to 
supply our distribution warehouses in 
northern Europe. For large quantities of 
goods over long distances, this multiple 
transport chain is a good way of reducing 
the environmental impact and helps 
relieve traffic on roads and motorways. 
For deliveries to France, we use special 
lightweight volume trailers. The 
aluminium construction of these trailers 
makes it possible to fill them with 
significantly more goods and to reduce 
the amount of required annual trucking. 
Some basic products are produced to  
our standards locally on site by service 
providers, which saves expensive 
transport. In recent years, we have also 
launched a range of economical products 
with lightweight fillers onto the market. 
These products can be applied to the 
same area, with the same coverage, but 
30 % less product is required. In addition 
to the conservation of resources, this 
means a 30 % reduction in transportation 
volume.
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Economic Performance 

ECONOMIC PERFORMANCE 

ECONOMIC 
STAbILITY AS 
A bASIS
Economic efficiency is vital for the growth of the company. This is the only way 
to ensure innovation, investment and also job security. We are responsible for 
future generations.

“WE ARE COMMITTED TO ENSuRING A GOOD QuALITY OF LIFE FOR GENERATIONS 
TO COME. AS A COMPANY IN THE CHEMICAL INDuSTRY, WE MAKE AN IMPORTANT 
CONTRIbuTION, WITH TARGETED INVESTMENTS FOR PEOPLE AND NATuRE IN THE 
ENTIRE VALuE CHAIN OF OuR PRODuCTS.”
 

Joachim Straub
Managing Director, SCHÖNOX GmbH/Sika Deutschland GmbH 

OuR TARGET:

TO ACHIEVE AN  
OPERATING PROFIT 
(EbIT) AbOVE 10 %  
OF NET SALES

ON A REGuLAR bASIS 
APPROXIMATELY 15 % 
OF SALES COMES 
FROM INNOVATIONS

COURAGE TO INNOVATE
Sika is the world leader in the building construction chemicals 
industry. With their products, SCHÖNOX GmbH profits from 
the growth potential in the field of sealants and adhesives. 
Demand is growing in this area because more energy-efficient 
buildings are in demand and the range of building materials is 
increasing. This is precisely why we want to continue to build 
on our previous success by vigorously expanding our market 
position even further. 
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Economic Performance

CUSTOMER TECHNOLOGY CENTRE 
CREATES CUSTOMER FOCUS 
Innovation only comes when we 
communicate closely with our stake-
holders. Following our corporate motto, 
“better through Relationships”, we 
actively seek dialogue and try to see 
through the eyes of our customers. 
With our new technology centre, we are 
creating a communication and innovation 
centre for the training and further 
development of our customers. Theory 
and practice will be brought together 
perfectly in spacious seminar rooms and 
large practice areas. Moreover, we also 
offer our customers and partners special 
training and communication concepts 
with our Mobile Training Centre (MTC), 
for example “Live on Tour” or “Craftsmen 
breakfast”. 

QUALITY MANAGEMENT AS BASIS 
FOR SUCCESS
With annually defined corporate 
targets, which we pursue with the 
assistance of the bSC, we steer our 
business in a strategy-oriented manner 
and focus on the key requirements and 
our core competencies. Short-term 
thinking is thus prevented.

BALANCED SCORECARD (BSC) AS 
CONTROL INSTRUMENT 
With annually defined corporate targets, 
which we pursue with the assistance  
of the bSC, we steer our business in a 
strategy-oriented manner and focus on 
the key requirements and our core 
competencies. Short-term thinking is  
thus prevented.

INTERNATIONAL BRAND PRESENCE 
As a premium brand, SCHÖNOX 
develops both global and local solutions 
and serves customers mainly in Europe 
and North America. The roots of the 
brand are and will remain in Germany. 
“Made in Germany” is an important 
quality characteristic for many customers 
around the world. However, in the wake 
of globalisation and in the interests of 
avoiding unnecessary pollution caused 
by transportation, more and more 
products which have been developed in 
Rosendahl, Germany, are being produced 
locally at a variety of Group sites. 
Countless challenging and reputable 
projects, such as the renovation of the 
children’s hospital in Cincinnati (uSA) or 
the construction of 20 swimming pools 
in “Aqua World” in budapest (Hungary), 
highlight the international significance 
of the SCHÖNOX brand.
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People and Communities 

PEOPLE AND COMMUNITIES

bETTER THROuGH  
RELATIONSHIPS
Our employees can be proud to work for a successful 
 company, in which sustainability is one of the most 
 important goals. by living our motto “better through 
 Relationships”, we want to play an active and sustainable 
role in local and global communities.

“I HAVE bEEN WORKING FOR SCHÖNOX FOR MORE THAN 30 YEARS AND AS A 
MEMbER OF THE VOLuNTARY FIRE bRIGADE, I AM HAPPY THAT – ALSO DuRING 
WORKING HOuRS - I AM AbLE NOT ONLY TO MEET MY ObLIGATIONS buT ALSO 
TO TAKE PART IN FuRTHER TRAINING FOR THE bENEFIT OF THE COMMuNITY.”

berthold becker
Finished goods warehouse

OuR TARGET:

CONTINuED SuPPORT 
OF LOCAL CuLTuRAL, 
SPORTS AND SOCIAL 
PROJECTS

SUPPORT OF SCHOOL PROJECTS
We support individual school projects and projects for 
non-profit organisations in the region, such as the prevention 
programme for children “My body belongs to me”, initiated by 
the Sebastian Primary School in Rosendahl.

CULTURE AND SPORTS SPONSORSHIP 
The community of Rosendahl receives financial support from 
SCHÖNOX each year for their subsidised culture pass and the 
organisation of cultural events. The activities of local sports 
clubs are also sponsored by regular donations.

Source: “AZ Coesfeld”



13
SuSTAINAbILITY

People and Communities

COOPERATIVE PARTNERSHIP WITH 
THE FIRE BRIGADE
We are pleased to be a partner of the 
local fire brigade in Rosendahl, which 
brings mutual benefit to both parties. 
The voluntary fire department is 
committed to providing a professional 
and fast local service. In return, SCHÖNOX 
GmbH sponsors equipment, such as 
acid-protective suits. Some employees 
are also members of the voluntary fire 
department in Rosendahl, thus ensuring 
permanent contact.

SUPPORT OF CHARITABLE PROJECTS 
Together with the flooring manufacturer 
Amtico International, we gave support 
to the “Stern im Norden” club to lay  
a new floor covering in their activities 
room. The club helps children, young 
people and families in Dortmund.

PLANT-A-TREE PROJECT
On the occasion of the 120th company 
anniversary of SCHÖNOX, employees 
planted trees for the Rosendahl 
community. “We are creating something 
permanent with our plant-a-tree 
project”, said Managing Director, Helmut 
Twilfer. “Trees stand for sustainability, 
growth and nature – that matches our 
strategy.”

INVOLVING EMPLOYEES 
Qualified, passionate and healthy 
employees are the basis for long-term 
success. That is why we have an 
employee-friendly personnel policy. Our 
employees’ long length of service, on 
average 13 years, speaks in our favour 
and is a sign of great trust. We value our 
employees and their potential and help 
them to grow further with individual 
development measures. by submitting 
their own proposals, employees can 
actively contribute to the development 
of the company and take responsibility.
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Occupational Safety 

OCCUPATIONAL SAFETY 

EMPLOYEES LEAVE 
THEIR WORKPLACE 
HEALTHY
We guarantee highest safety in all areas of the company for our 
employees, customers, suppliers and contractors and provide 
 preventive measures for the awareness of health and safety 
 protection at work.

“OCCuPATIONAL SAFETY IS PARTICuLARLY IMPORTANT TO uS. 
NO ONE SHOuLD INJuRE THEMSELVES AT WORK. THAT IS WHY 
WE CONTINuOuSLY WORK ON STRENGTHENING OuR SAFTEY 
AWARENESS.” 

Svenja Wünsch 
Safety Specialist

OuR TARGET:

NO ACCIDENTS AT 
WORK 

SAFE PRACTICE WITH THE “BEHAVIOUR-BASED SAFETY” 
PROCESS (BBS)
A safe and ergonomically designed work environment is of  
the utmost importance for the health and motivation of our 
employees. Thanks to the implemented safety culture “bbS”, 
we have been able to increase safety in our company and reduce 
the number of accidents. The goal behind the bbS concept is to 
consistently replace high-risk practices in the workplace with 
safe behaviour. To this end, trained bbS team members observe 
the way colleagues work, make them aware of potential hazards 
and discuss safe work procedures and practices.

“BEHAVIOUR-BASED SAFETY” (BBS) IN FIGURES
(SINCE IMPLEMENTATION IN 2009)

84 % 
OF EMPLOYEES FROM THE RESPECTIVE DEPARTMENTS 
HAVE bEEN TRAINED TO bECOME bbS COACHES

8,500 
ON-SITE ObSERVATIONS CONDuCTED 

62,000 
WORK PRACTICES/SITuATIONS ObSERVED  
AND EVALuATED
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Occupational Safety

“BASIC RULES FOR OCCUPATIONAL 
SAFETY” INITIATIVE
The fundamental rules for occupational 
safety are based on nine key points. They 
must be observed by each employee.

ACTION DAYS TO INCREASE SAFETY 
AWARENESS
A variety of activities built around 
“occupational safety” warrant the 
active involvement of employees.  
A special highlight, for example, is the 
annual Health and Safety Day – a good 
and varied programme, with the aim  
of integrating health and safety topics 
from the working environment into 
private life.

Examples of activities to date:
•  Practical fire fighting exercises
•  First aid 
•  All you need to know about  

smoke detectors
•  Practical advice on how to protect 

against burglary
•  Driving safety training
•  Skin protection
•  Nutrition guidance
•  Health check

ONLINE TRAINING SYSTEM
We use an electronic training system  
for employees and contractors. The 
most important key points relating to 
“occupational safety” are addressed and 
tested. 
The use of the tool has been extended  
to explicitly include contractors. Safety 
rules are available via two terminals prior 
to entering the company premises.

PERMIT

P T

THE GOLDEN RULE
Stop work if the working conditions 

or a certain working practice is  
not safe.
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Water/Waste 

WATER/WASTE 

RESOuRCES AND  
MATERIAL EFFICIENCY 
We want to conserve water, reduce our waste and keep the impact 
of our products and packaging on the environment to a minimum – 
in the interests of our customers and the environment.

“KEEPING THE OuTPuT OF WASTE AND WASTE WATER AS LOW  
AS POSSIbLE HAS bEEN OuR FOCuS FOR MANY YEARS NOW. WE 
CONSTANTLY AIM TO REDuCE WASTE AMOuNTS bY COMING uP 
WITH NEW IDEAS OR ENSuRING MEANINGFuL RECYCLING.” 

Doris Dartsch 
Quality and Ecology Manager/  Quality Assurance Manager

OuR TARGET:

3 % ANNuAL 
REDuCTION IN WASTE 
GENERATED PER  
TONNE OF FINISHED 
PRODuCT RECYCLING OF PACKAGING

Our packaging material is 100 % recyclable. In all our markets  
we work together with local system providers for the return  
of packaging and packaging recycling, thus fulfilling the legal 
requirements of the respective countries. Our customers also 
contribute to the simplification of the recycling process by 
disposing of residual product and packaging correctly.

CERTIFICATE ACCORDING TO  
ISO 14001 FOR OUR ENVIRONMENTAL 
MANAGEMENT 
Our compliance with environmental 
laws and regulations goes without 
saying. Moreover, our environmental 
management ensures continuous 
improvement as far as our impact  
on the environment is concerned. 
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Water/Waste

WASTE MANAGEMENT
All resulting waste is sent to the internal 
waste management centre, where it  
is separated and collected according  
to fraction. It is then transferred to  
a certified waste disposal facility. All 
waste is recycled for either material  
or thermal use. In order to be able to 
influence waste amounts, we internally 
trace the largest waste fractions back  
to the point where the waste originates. 
As a result, it is possible to pinpoint 
reduction potential and measure 
results. Each year we set challenging 
targets and implement the necessary 
steps. Optimisation of the production 
sequence and the procurement of raw 
materials in new packaging sizes, for 
example, have contributed to a reduction 
in the amount of waste per tonne of 
finished product.

RECYCLING OF PRODUCTION  
RESIDUES 
both products that do not meet our high 
quality standards and residual materials, 
for example from extraction units, are 
fed back into the production system and 
processed. In this way we conserve 
resources.

REDUCTION OF WASTE WATER
Our extremely low-emission water-
based adhesives, primers and sealants 
place high demands on hygiene. We use 
water only for cleaning, in order to keep 
the impact of the cleaning process on 
the environment as low as possible.
This is kept to a minimum by optimising 
the sequence of production and regular 
monitoring of the cleaning sequences 
for their effectiveness, while continuing 
to ensure the flawless quality of our 
products.
Cleaning water is collected and treated 
in a chemical-physical waste water 
treatment plant by an external service 
provider. The water can subsequently  
be returned to the water cycle.



SIKA SuSTAINAbILITY 
WATER/WASTE  

SIKA COMPANY PROFILE
Sika is a specialty chemicals company with a market-leading position in the development and manufacture  
of adhesion, seal, insulation, reinforcement and protection products and systems for the construction and  
automobile industries. Sika has subsidiaries in 90 countries worldwide, with over 160 production facilities. 
With a workforce of approximately 17,000 employees, it generated annual sales of CHF 5.6 billion in 2014.

Contact:
SCHÖNOX GmbH
Alfred-Nobel-Str. 6 
48720 Rosendahl
Germany 
Phone: 0049 2547 910-0
Fax: 0049 2547 910-101
E-Mail: info@schoenox.de
 
www.schoenox.comSCHÖNOX is a brand of the SIKA Group


